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]2 influence

O =ik @ 157 @ FHER @ EOENTHRN

13  professional
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14 instead
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5 abroad
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7 attitude

O wEEE © REE @ fesE @ EoEnThen
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11 0 eventually
D Wobix @ HBbHIT ® DT @ EoEnTHR
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fil1 2 destination
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@ birth ©@ smooth @ length @ growth
5 2

@ dear © disappear @ fear @ earth
3

D increase @ purchase @ enclose @ base
[ 4

@ pale ® false @ chalk @ walk
5

(D character ® chair @ cheap @ chicken
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11 A : Where can I find children’s clothes?

B:| 21 |

(D This way, please.
@ You can buy them easily.
@ You can take me there.

@ Sure, I'll find a good one.

]2 A : May I take a message?

B:| 22 |

D You can leave a message.
@ You shouldn’t talk to him.
@ Yes, I can take a message.

@ Please have him call me back later.

13 A : How would you like your steak finished?

B:| 23 |

@O Small, please.
@ Medium, please.
@ Large, please.
@ Yes, please.

fil4 A : Do you mind if I open the window? It’s a bit hot here.

B:| 24 |

@ Yes, please do.

@ Yes, I won’t close it.
@ No, go ahead.

@ No, I feel cold.



15 A : When are you open?

B:| 25 |

(D We opened a new store.
@ We are open from 10 to 6.
@ We are opening the box now.

@ We opened yesterday.
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fil 1 We are so busy at lunchtime that we need someone us.

@D to help @ help
@ to have helped @ helped

fil 2 Emily usually cooks for | 27 |.

D she ® hers
3 mine @ herself

i 3 If you want to in getting in shape, you should watch your diet.

D successfully @ success

@ succeed @ successful

[l 4 They the chemistry club.

@ belong @ belong to
@ belonging to @ were belonging

[ 5 I was looking around the shops, I found a very beautiful dress.

O And @ During
@ While @ If



fil 6 Tom and Nancy had a great meal, so they both ate | 31 |

@O many @ not enough
@ too many @ too much

fil 7 Kei Nishikori is well in Japan and around the world.

@ know @ knew
@ known @ knowing

M8  Iwish a movie star.

D Iam @ to be
@ be @ to

fii 9 My father gave up for his health.

@ drank @ drunken
@ to drink @ drinking

fif1 O  There are few people in the world who of Mt. Fuji.

(D haven’t heard @ aren’t hearing
@ hasn’t heard @ weren’t hearing

fill 1  The student at the entrance is waiting to see the teacher.

@ stand @ stood
@ standing @ stands

fii1 2  They must study hard pass the examination.

@ in spite of @ so as to

® in order not to @ so as not to



il 1 3 The harder the athlete tried, the she became.

D Dbetter ©@ most
@ good @ Dbest

il 4  It’s raining again. don’t we take a taxi home?

D Shall @ What
@ May @ Why

fif1 5  The population of Indonesia is larger than of Brazil.

@ it @ that
® one @ this
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An old English saying goes, “So many men, so many minds.” There are many different peoples
in this world, and they have their cultures and characters. Each should respect the
differences of others. These differences in culture and character often cause trouble in the
world of international business. A common business custom in one country may not be
in another country.

Most of the problems are small, but occasionally a misunderstanding causes a big problem in
business. For example, a French fashion designer made a very nice—looking dress with some
abstract! prints on it. Many people liked the design, but it never became popular in Arab
countries. The designer later found that one of the printed designs resembled an
insulting? word in Arabic. Finally, they stopped selling this particular dress and after suffering
a large loss, formally to the Arab people.

Executives of American automobile makers long wondered why their cars were not accepted
in Japan. They knew that the traffic system in Japan was completely opposite the U.S.,
but they did not realize inconvenient and sometimes dangerous vehicles are that have
the steering wheel on the left-hand side. Now they realize this serious difference and have
begun to make cars with steering wheels on the right for export to Japan.

People all over the world, however, are basically the same; they share the same .
They cry when they are sad, and they smile when they are happy. So cultural differences are
not permanent barriers to making friendship and to buying and selling goods. We can learn
and understand each other’s cultural differences through business contacts.

We often need what other people have and they often need what we have. The phrase
“universal acceptance” means that when a product is designed, awareness of the cultural
differences of prospective3 customers is very important. If a company’s policy takes into
these cultural differences, misunderstandings in business transactions? can be
avoided.

Hi# : Masayuki Aoki (2011) The Globalized Business World. SEIBIDO. —&iekZs
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@ accepted @ account @ apologized @ feelings
® how ® out @ own to
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O World Business in France

@ Cultural Differences in Business
@ Individual Difficulties in Business
@ Traditional Business in the World

® Common Misunderstandings in Traffic






